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ServeWyoming

Achieving High-Impact 

Results with Highly 

Skilled Volunteers

June 18, 2010
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Challenging 

Times

Flickr: Speaker Pelosi

The Serve America 

Act is about 

ñconnecting deeds 

to needs.ò 

President Barack Obama

Serve America Act
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Focus on Service
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Trends and 

Issues
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Time Collaboration Technology
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Issues
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Structure

Gateway 
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Volunteers 
Leading 

Volunteers

Trends and 

Issues

Volunteering in America

Å61.8 million (26.4%) of 
American adults

Å8 billion hours of 
service valued at $162 
billion

Volunteering in America ïCorporation for National & Community Service 2009

Volunteering in Wyoming

Å132,100 volunteers

Å32.4% of residents volunteer, 
ranking them 16th among the 
50 states and Washington, 
DC

Å16.4 million hours of service, 
valued at $331.2 million

Volunteering in America ïCorporation for National & Community Service 2009
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Corporate civic 

engagement beyond 

check writing

Flickr: urbanreviewstl

Source: Businessôs Social Contract: Capturing the Corporate Philanthropy Opportunity, 

Committee Encouraging Corporate Philanthropy, based on research by McKinsey & Company

Volunteer opportunities 

arenôt challenging or 

meaningful enough
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Source: Businessôs Social Contract: Capturing the Corporate Philanthropy Opportunity, 

Committee Encouraging Corporate Philanthropy, based on research by McKinsey & Company

Corporate Volunteerism

2010 Deloitte 
Volunteer IMPACT 

Survey

Å91% of respondents 
agree their 
employeesô business 
skills would be 
valuable to nonprofit 
organizations

ÅThis is up from 78% 
in the 2009 survey

Cash giving in the 

United States declined 

between 2007 and 

2008, while the 

volunteer rate increased 

from 26.2% to 26.4%.

Corporation for National & Community 

Service, Volunteering in America, 2009.
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Corporate Volunteerism

2010 Deloitte Volunteer 
IMPACT Survey

Å60% of corporate 
managers and other 
executives polled say 
they offer skilled 
volunteerism where 
employees self-select 
the issue

Å64% offer skilled 
volunteerism where 
projects address 
companiesô philanthropic 
focus area

What we cannot lose sight 

of is that with high 

expectations must come a 

process to achieve them; 

our collective social goals 

will probably not be realized 

until the business and 

nonprofit communities 

communicate more 

consistently and hold each 

other accountable for 

results.

Michelle Nunn, Chief Executive Officer, 

Points of Light & Hand On Network

Corporate Volunteerism

Issues Company Volunteer Time 
is Intended to Impact

ÅHealth (40%)

ÅPoverty (51%)

ÅEducation (55%)

ÅCommunity and Economic Development (53%)

ÅCulture and Arts (19%)

ÅEnvironment (35%)

ÅDisaster Relief (35%)

ÅOther (3%)

ÅNot Focused on a Specific Issue (3%)

New 

Conversations

Create collaborative 

relationships with 

corporations to address an 

issue or problem.

Learn how to access 

employee assets.

Plan for impact, outcome, 

and results.
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Disconnect

Develop team-based projects beyond 

day of volunteering that provide 

opportunities for social networking and 

capacity-building.

Flickr: Glover Bryant Communications

Flickr: LincolnStein

Capacity-
building

Strategic and 
critical

Collaborative

Skills-based 
and impactful

Community-
building and 

abundant

Foundation


